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Introduction.
A Logo is a graphic symbol or representation of an organizations name, abbreviations, services and trademark among other compatible aspects; it is readily and uniquely designed to enhance improved recognition of the company. This enables customers to gain loyalty towards products of a certain organization. For one to completely understand what a logo is, he/she must have a clear understanding of the main functions and purposes of a logo. Again, logo designers must focus on making the logo highly admirable, immediately recognizable, have suitable admiration, imply superiority and be achieving eternal loyalty from potential users. It is evident that a good logo is quite significant since it serves as the backbone of the company’s economic entity or the commercial brand. Also, a logo helps in nourishing the company through its shapes, fonts, colors and images b which is only achievable via strictly differentiating the company’s’ logo from logos of other organizations in the same market niche. Logos are mainly used to identify and differentiate organizational products among other features.
It has been criticized by some modern art designers that, “a logo is just like a signature, a flag, a street sign or even an escutcheon.” This is because, a logo does not sell organizations properties directly, and it mainly gives identity. In essence, a logo gives descriptions of business only under rare occasions. It derives its exact meaning from the value and quality of the products it represents or symbolizes. It should be noted that a logo is of lesser value than the product it symbolizes i.e. what a logo represents is likely to be more valuable (important) compared to what it looks like. In my writing, I choose to analyze the Fish Food Logo in response to the five key principles of logo design; including both positive and negative feedbacks attached to the logo.
The Fish Food Logo description.
Fish Food Logo is a creative logo design which is more often used by companies and restaurants who deliver fish related services and products (Nash, 2016). Fish food logo is also used in many cultures to represent prosperity, creativity, fertility, knowledge, good luck and transformation. For instance, a certain football team can decide to use shark fish as a logo to depict aggressiveness for success. Also, seafood restaurants use Fish Food Logo to show services they offer.
Fish Food Logo and the five principles of logo design.
From the above discussions, a good logo should be distinctive, practical, appropriate, simple and graphic in form and should convey the exact message intended by the owner. From this understanding, the fish food logo is not exceptional (Roggema, 2017). It has suitably meet the five principles below to affirm that it fulfills all the designated criteria:
1.    Simple
2.    Memorable
3.    Timeless
4.    Versatile
5.    Appropriate
Below is a critical analysis of how the food fish logo has utilized the five key elements of a good logo design.
Simple. As it is a basic requirement that every logo must be simple. The fish food logo designer tried to meet this requirement. Simplicity has made the logo easily recognizable, memorable and versatile. The logo appears to be unique in its appearance thus allowing it to transmit the desired information to the client. Accordingly, simplicity has allowed fish food logo easy accessibility in marketing, advertising as well as promoting seafood restaurants, football teams, and clubs among other business entities which use it. Besides, advancement in technology has highly provided customers with thousands of brands (Bresciani & Del Ponte 2017). In this aspect, fish food logo has often been used as a simple method of separating these similar brands. As such, fish food logo has been used to capture the unique features of a product and transmit them to consumers. For instance, seafood restaurants have put into effect the fish food logo to attract customers; the logo is designed to show what the firm offers the most energetic meals and drinks hence simplicity is the key. A simple fish food logo depicts a lot of what the business provides while leaving a stronger impression.
Memorable. After the principle of simplicity is the principle of memorability. The fish food logo has been creatively designed to be memorable; this has been realized by making it simple yet appropriate. Moreover, the logo takes the least to achieve first positive impressions to the consumer. Fish food logo has been designed with sharp and unique colors to make the graphic simply stand out in a crowd thus making a correct identity. Suitably, fish food logo can easily spring to the consumer's mind simply at the mere reference to the company’s name or even the products. With these clarifications, fish food logo comes out as one of the most memorable logo design. Once you see that attractive skeleton of a fish, you simply know it is linked to a meal, drink, prosperity, swimming or even fertility. The inborn correlation existing between the logo and the labeled action of eating makes it extremely memorable; this is a strong branding.
Timeless.  It is a basic requirement that a logo should be timeless. Relatively, the fish food logo has obeyed this principle by meeting the most powerful trends (McDermott, 2014). As such, fish food logo does not necessarily follow the most popular styles and fonts. Instead, it focuses on the firms brand only. Necessarily, the uniqueness of the logo will potentially grant the company a higher propensity even when other appealing fashions (trends) of fish logo peter out. As such, the logo tries to avoid trends in all bits. Trends are only applicable to the fashion industry since they come and go. The fish food logo does not follow the pack, but it remains firm to the concerned brand identity regardless of the available trends. In this approach, the fish food logo design appears to be long-lasting if, even if many other seafood restaurants are discovered, the outlook will always remain the same thus safeguarding loyalty, needless to affirm that the fish food logo is standard and timeless. Although the logo seems to have been created a long time ago, it is still appealing, attention-grabbing and relevant to many current business forms such as restaurants and football clubs. 
Versatile. This principle argues that a good logo should be compatible with many and different applications and mediums. According to Zhu et al. (2017), the logo must be functional. Following this explanation, fish food logo is highly effective since it can work well with a variety of applications and mediums. It has been designed accurately in a vector format; thus it can be scaled to any desired size. It can easily be zoomed, copied and pasted in the size of a postage stamp. It can also be printed and be used as posters and as large billboards at strategically convenient places to enhance identity. The logo can suitably work in different applications as pictures and profiles. Further, its greatest efficiency has been enhanced by its ability to function in both vertical and horizontal formats in various applications and mediums.
In addition, the logo has been designed in black and white only thus giving room for one to focus on shape and concepts regardless of the subjective nature. Its printing cost is low bearing in mind that the more the colors, the more costly it will be for the enterprise over the long term. With these features, I at this moment recommend fish food logo user-friendly due to its conservative nature.
Appropriate. This is the last principle applied in the art of logo design. It clarifies that locus of the logo is quite necessary for its proposed purpose. From this perspective, the fish food logo responds to the principle of appropriateness. As such, it is quite appropriate for creating long-lasting impressions and loyalty for customers in seafood restaurants symbolizing delicious fish meals and swimming pools available, in football clubs showing aggression and desires for victory; borrowing from the behavior of shark fish or even nightclubs representing energy drinks or so. This makes logo quite appropriate for business use.
Feedback from the Fish Food Logo.
Basing my argument on the above-discussed principles, logos are very critical to the success of every business. Like any other well-designed logo, the fish food logo brings about the following positive impacts.
· Branding and identity:  fish food logo is an old article in branding, but it is very relevant and well worth read and understood by consumers. It enables a business to gain growing loyalty from trustworthy customers (Bresciani & Del Ponte 2 017).
· Immediate brand recognition: The fish food logo helps in creating first impressions to its custom company. This helps in marketing the enterprise hence making it famous.  
· Displaying overall essence of business: the fish food logo design displays the enterprise as professional, positive, reliable and stable in providing services to the customers.
· Creates awareness: the fish food logo enhances the company awareness hence giving it a chance to stand out (distinguish) from similar firms in the market niche.
· Symbolism: the fish food logo portrays values and services offered by the business to its customers simply.
· Appropriateness: a good logo depicts the appropriate feelings of concerning a business, its services and values at large.
Despite positive effects, a logo also has negative feedbacks to the entire business.
· The fish food logo is not necessarily for everyone since not all people are accessible to the logo.
· There is a need for modification through a particular designing procedure. This makes the firm to spend a lot of time in its coordination.
· It could be difficult to come up with concrete, dynamic, and exceptional design since it is costly.
· The fish food logo has been challenged by the aspect of changing trends. Due to its conservative nature, it is difficult to adopt the most popular fonts and styles.
In conclusion, Fish Food Logo is a classic logo since it appears to be self-explanatory. As such, it takes its real meaning and impressions only by associating the business with its products and services it offers. Moreover, it excavates its identity and usefulness from the quality of the products which it symbolizes. Eventually, the logo responds to the five key elements of a logo design by observing Simplicity, Memorability, Timelessness, Versatility, and Appropriateness. Quality of the fish food logo enables it to undertake its job immediately even before the consumer gets appropriately conditioned.
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